‘Cash Continues Its Prominence 4
[_in Consumer Payments Landscape X

Cardtronics surveyed more than 1,000 consumers to explore the state of
cash usage in the U.S. Here is what we found:
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Nearly 70 A) of Americans use cash
to purchase smaller, less expensive items.
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Among adults, cash was the landslide number one 63% K
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answer when asked what type of payment they
use for:
7T % use cash for transactions under $5
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Grocery Convenience Snacks outside Restaurant Small

78% use cash for tipping store store the home Business
Mobile Pay's best showing is 2% for Small Biz

78% use cash for paying someone back

2% pay cash at farmers market

WHO USES CASH? MILLENNIALS USE CASH!

Millennials are equal opportunity payments users, embracing both new technology and increased cash usage.

J 45% are more likely to pay more with cash now than ( i

\..7\ t
‘ >
A

they did a few years ago - Highest % of any age group

57% zr us -
O are using greater variety of payment types

40% use cash to stick to budget

CarSTRONICS
About Cardtronics (NASDAQ:CATM) w
Making ATM cash access convenient where people shop, work and live, Cardtronics is at the convergence of retailers, financial institutions, prepaid card

programs and the customers they share. Cardtronics provides services to over 190,000 retail ATMs in North America and Europe. Whether Cardtronics is
driving foot traffic for North America and Europe's top retailers, enhancing ATM brand presence for card issuers or expanding card holders' surcharge-free
cash access, Cardtronics is convenient access to cash, when and where consumers need it. Cardtronics is where cash meets commerce.
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